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Task for The Garret: Don Watson 
A framework for unpacking representations in a text using the 

Appraisal System 

How are readers positioned to have a certain ATTITUDE (positive or negative) to the subject? 

Dimension of attitude Your guide 
Examples from 

media text 

Affect: Resources for 

expressing positive or 

negative personal 

feelings (of e.g. 

un/happiness, in/security, 

dis/satisfaction) directly 

or indirectly about a 

person, thing or state of 

affairs. 

 

 

 

Who are we invited to see sympathetically 

and who are we invited to see negatively? 

Look for: an ‘emoter’ and positive or 

negative emotions indicated through, e.g. 

• Verbs (in the mind) e.g. love vs hate; 

please vs irritate; bore vs intrigue; 

• Adverbs e.g. happily, sadly. 

• Adjectives e.g. worried, confident, 

angry; pleased and Attributes e.g. I’m 

happy; He’s proud. 

• Nouns formed from verbs or adjectives 

e.g. I was overcome with joy; His fear 

was obvious to all. 

• Words of increasing intensity e.g. like, 

love, troubled, afraid, terrified. 

Subject: 

 

 

Headline: 

Judgement: Resources 

for expressing positive or 

negative judgments 

directly or implicitly about 

a person’s behaviour, 

either at the level of 

social esteem 

(acceptable/ 

unacceptable) or social 

sanction (as moral/ 

immoral, just or unjust). 

What kinds of judgements (personal or 

moral) are made directly or implicitly about 

a person’s character, often realised by their 

behaviour? 

Look for: positive and negative 

JUDGEMENTS e.g.  

• Verbs e.g. to cheat, to lie, to deceive, 

to chicken out. 

• Adverbs e.g. justly, fairly, virtuously, 

honestly, cleverly. 

• Adjectives e.g. virtuous vs immoral; 

honest vs deceitful; brave vs cowardly; 

and attributes e.g. That was dishonest; 

Don’t be cruel; She’s very brave. 

• Nouns e.g. a brutal tyrant; a cheat and 

a liar; a hero. 

Subject: 

 

 

Headline: 
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Words located on a sliding scale e.g. an OK 

player; a skilled player; a brilliant player. 

Judgements can be explicit (‘The 

government is incompetent’) or implicit 

(‘The government has not laid the 

foundations for economic growth’.) 

Appreciation: resources 

for expressing positive or 

negative evaluations of 

beauty or worth. 

Look for: positive or negative 

appreciations of: 

• Characteristics or qualities of people 

as entities (not their behaviours); 

• Human artefacts (e.g. films, TV shows, 

plays, books, CDs, artworks, buildings); 

• Natural objects (e.g. panoramas, 

sunsets, constellations); 

• Human relationships (a 

beautiful/broken relationship); 

• States of affairs (a very serious issue, a 

critical by-election); plans and policies 

(a crucial/noteworthy decision; a 

vicious campaign; a dangerous course 

of action etc.). 

Appreciations can be located on a gradient 

from low to high intensity: e.g. pretty, 

beautiful, exquisite. 

Subject: 

 

 

Headline: 
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Graduation, concerned with gradability – scaling the FORCE of meaning up or down or 

sharpening or softening its FOCUS – applies to both Attitude and Engagement. 

1. To increase or decrease force writers/ speakers 

may use:  

• intensifiers such as very, extremely, 

incredibly or slightly;    

• quantifiers such as few, many (number), tiny, 

huge (mass), short, endlessly (extent);  

• words with degrees of intensity (adore as 

opposed to like or love; ecstatic as opposed 

to happy or joyous);  

• maximisers: impossibly, absolutely; 

• words infused with intensity: the water 

trickled/ flooded; 

• metaphor: (e.g. ‘prices skyrocketed’)  

• analogy: (comparison of the behaviour of one 

person with another); 

• allusion: classical, historical, biblical (‘make 

your daily bread anything but everyday’); 

• hyperbole: (e.g. ‘hopping mad’,’ died 

laughing’); 

• repetition (‘horrible, most horrible’); 

• parallelism 

• colour (swear words); 

Speakers/ writers may also seek to intensify 

meaning by using the following:  

• figurative language e.g. simile, 

personification, symbolism; 

• humour, irony and satire; 

(Visuals and non verbals also serve to intensify 

feeling.) 

2. To sharpen or soften meaning writers/ speakers 

may use: 

• sharpeners e.g. true friend, pure evil, precise 

timing; or 

• softeners, e.g., kind of silly, as good as dead, 

about 3 years).  

From your texts 
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Engagement involves resources for varying stances towards or commitment to what is being 

said and what is at stake interpersonally. These resources may encourage readers to be 

sympathetic or unsympathetic to a particular voice or point of view in what Bakhtin describes 

as a dialogue. 

Such treatment of resources is informed by the view that all verbal utterances are ultimately 

‘dialogic’. 

A text can be one-voiced (monoglossic) or many-voiced (heteroglossic), involving the quoting 

of or referring to the words, thoughts, viewpoints of external sources. 

Look for: From your texts 

Writers/speakers engage audiences by varying 

their stance or commitment to their subject matter,   

• attributing information (writers/speakers 

include and adopt a stance towards what 

they represent as the words, observations, 

beliefs and viewpoints of other sources – 

voices - external to the text.) 

 and exploiting rhetorical techniques, 

• bald assertions (e.g. statements are declared 

absolutely and presented as self-evident and 

agreed upon; dialogue is shut down; 

• rhetorical questions (e.g. ‘Will we stand for 

the human rights of the dissident in Burma, 

the blogger in Iran, or the voter in 

Zimbabwe?); 

• imperatives (directives e.g. ‘People of the 

world look at Berlin.’);  

• disclaimers (deny or counter-expectation);  

• proclaimers (concur, pronounce or endorse) 

• and modality (usuality; probability; obligation; 

inclination; capacity);  

to position potential audiences.  

These may contract or expand dialogue. 

 

 


